
When trying to reach 
customers, you have a 
lot of local advertising 
options to consider é 
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Radio  Cable  
TV 

Newspaper  Digital  Outdoor  Broadcast 
TV 

2 

Direct 
Mail  

How do you decide which will work best for you? 
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What makes advertising 
successful.  

Research shows the most successful advertising 

Shares eight characteristics. 
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Radio  Cable TV  Newspaper  Digital  Outdoor  Broadcast TV  

Eight Characteristics of the  
Best Performing Local Advertising  

Reach Your  

Potential Customers  

Influence Close to  

Point Of Purchase  

Deliver Affordable  

Ads Quickly  

Build Trust  

& Credibility  

Provide Un-Skippable  

Engagement  

Be Cost  

Effective  

Create Emotional  

Connections  

Provide Local  

Consumer Interactions  

1. 

2. 

3. 

4. 

5. 

6. 

7. 

8. 

Direct Mail  

All media options 

have merit and all 

deliver SOME of the 

requirements  

 

Only RADIO checks 

all the boxes for 

delivering ALL of the 

characteristics of 

the BEST 

ADVERTISING 

RESULTS. 

  

  

  

  

  

  

  

  



Reach Your Potential Customers  

87% 82% 39% 

Source: Radio/TV: Nielsen Audio Comparable Metrics Report Q3 2016; Digital/Newspaper: Scarborough USA+ 2016 Release 2 Total ( Aug  2015 - Nov 2016); 

Outdoor/Direct Mail: GfK MRI Fall 2016. Base A18+ (Seen in last 30 days)  

RADIO 

DIGITAL 

BROADCAST/CABLE TV  

NEWSPAPER 

32% 

DIRECT MAIL 
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93 % 

ADULTS PER WEEK 

46% 

OUTDOOR 

As Americaõs #1 mass media, radio reaches more of your potential customers 
than all other local media options.  



$5.87  

$13.03  

$18.19  
$20.39  

$27.44  
$30.20  

$57.00  

Outdoor  Radio  Cable TV  Digital  Newspapers  Broadcast TV  Direct Mail  

Be Cost Effective  

Estimated Cost per Thousand Impressions (CPM) by Media , Adults 18-49 

Source : Media Dynamics, Inc. Intermedia Dimensions, Estimated CPMs, Adults 18 -49, 2015. Digital Marketing Influencer. Commerce August 2016  

Radio is cost effective and h as a Very Low CPM  
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$10:1 

RADIO 
delivers the 
highest ROI  

Radio  
$2.4:1 

Newspaper  

$3.4:1 
Digital  

Source:  Radio: Nielsen 2014 -2016 ROI studies; Direct Mail: Data & Marketing Association, 2015 (via marketingcharts.com); TV/Print/Outdoor/Digital: BrandScience , òOut Of Home Advertising Todayó, OAAA, 2016 
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$2.8:1 
Outdoor  

$1.2:1 
Direct Mail  

$2.4:1 
Television 

Broadcast & Cable  

Research shows for every dollar you spend in 

�U�D�G�L�R�����W�K�H���D�Y�H�U�D�J�H���U�H�W�X�U�Q���L�V�������������7�K�D�W�¶�V���D�Q��
unbeatable 10 to 1 return and 3 to 4 times better 

than every other local media option. 


